








His Majesty King Abdullah I

“‘Our ambitions for Jordan exceed
the volume of the achievements our
homeland has withessed over the
past years. This drives us to exert
more effort as we continue to build a
orighter future for all Jordanians,
men and women.”







to our Shareholders

The dynamic growth unleashed by the continual change in the global
telecommunications industry was a key driver in our development
during the year. We have continued building as the most
trusted brand name in telecommunications by adding new
technologies, investing in new assets, and hiring the best people we
could find in Jordan.

solid 2008 results

Capitalizing on opportunities in Jordan and the region, our business
strategy delivered an outstanding year of results for our customers
and profits for our shareholders. We have always said that we would
operate better within a competitive situation; and so we focused on
people efficiency, improved network automation, and a keen attention
to wireless and internet solutions. Integrating people and businesses
to technologies, we introduced numerous services that are today
enabling our customers to stay in touch with their businesses very
effectively and with high quality connectivity, wherever and whenever.
As the leaders of the telecom industry in Jordan, everything we have
done, from reducing IP prices, to offering 8M and launching V.O.D
services, has all heavily contributed to spreading the internet culture
through a connected Jordan.

Overall, our customer base continued to grow. It reached 2.52 million,
3.4 percent higher than at the end of 2007 with net profit increasing by
6.1 percent compared to 2007, reaching JD100.3 million and earnings
before interest, tax, depreciation and amortization for Orange Jordan
increased by 5.5 percent reaching JD183.2 million. Consolidated
revenues for Orange Jordan edged up 0.9 percent in 2008 over the
same period the year before reaching JD401.4 million compared to
JD397.9 million. 2008 was a difficult year, yet we realized growth and
for the first time in our history we went beyond the JD400 million mark
in revenues, and JD100 million mark in net profits with the increase in
prices of oil and commmodities, people’s priorities changed, which led
to a minor impact on the telecoms sector.

empowering communities

While powering our communication lines to connect people, we
empowered communities to lead more productive lives in a more
interconnected environment. In 2008, we have demonstrated our
exceptional corporate citizenship. We have invested over JD2 million
this year in deep rooted community initiatives that impacted the lives
of families. As one of our main contributions to the society at large, we
supported the upgrading of schools through our heavy weight
investment of Her Majesty Queen Rania Al Abdullah's Madrasati
initiative and our similarly huge investment in The King’s Academy.

This commitment will be extended over a wide five year period with
the aim of ensuring a sustainable benefit. Not only did we help people
in communities across Jordan by not only providing them with
improved opportunities for a better life, but we also provided them
with tools for future success based on technology and innovation. It
gives us pride to know that as we grow, we continue to contribute to
the growth and prosperity of the Kingdom of Jordan and of its people.

looking ahead

| am proud to say that this is the best time to lead this company, and
for our company to lead Jordan’s telecommunications industry. Our
mix of great people and excellent technology enables us to pursue
aggressive growth in the future, one that is based on mobility,
innovation and integration of the full possibilities of the new
information age.

The launch of our advanced Internet Protocol TV service (IPTV), “TV
from ", a service launched in collaboration with INTRACOM
TELECOM, and Arab Radio and Television Network (ART), clearly
made us stand out in the market place and has proved to be another
successful first launch in Jordan with a great future on the horizon.

Another resounding achievement this year, a result of the strategic
partnership with France Telecom, was the inauguration of
the first Technocentre outside of Europe, all this forms a part of
France Telecom Group’s belief in Jordan and in the healthy
economic climate in the Kingdom servicing Arab and African
countries. The Technocentre has produced excellent advances in
services for our customers and we will only offer more and more over
the years to come; extending further than the most recently added
services such as the notification on reachability (NOR) service.
Significant investment in the Technocentre is bringing in real rewards
not just for our set up here in Jordan but also elsewhere in the Middle
East, Africa and Asia as the brand continues to imbed itself
in the region.

Additionally, we are currently working on creating a state of the art
information security office. The decision has been made that Orange
Jordan is to invest in up-to-date processes protecting the data of
Jordan’s commercial sectors and individuals at large; a commitment
that we have affirmed to His Majesty.

To end with, allow me to extend my deepest thanks and gratitude to
our shareholders and clients for their faith and trust in Jordan.
I would also like to express my sincere thanks to the devoted efforts of
our employees, management and Board of Directors for the
remarkable results of 2008. And on behalf of the Board, | would like to
express gratitude towards the Jordanian authorities, particularly the
Ministry of Information and Communications Technology and the
Telecommunications Regulatory Commission for their continuous
support and vital accomplishments in providing the legal framework,
securing what is needed to uphold and develop the sector in Jordan.

Looking forward to 2009 with you.
Dr. Shabib Ammari (PhD Econ)

Chairman of the Board of Directors
Jordan (Jordan Telecom Group)




to our Shareholders

Our 2008 results show that our focus on performance and execution
has paid off, most notably in our revenue profile. During 2008, Orange
Jordan remained the number one operator in Jordan, with a total of
2.52 million customers. At JD242.8 million, fixed remained the
largest source of income for Orange Jordan. mobile was able
to provide Orange Jordan with higher profitability and an expanded
customer base. By connecting 1.76 million customers to our mobile
telecom network by end of 2008, mobile increased the
subscriber base by 2.6 percent, from 1.71 million at the end of 2007,
generating earnings of JD187 million compared to JD183.5 million at
the end of 2007.

Jordan’s consolidated earnings increased by 0.9 percent, or
JD8.5 million, from JD397.9 million in 2007 to reach for the first time
more than JD400 million at JD401.4 million in 2008. However, the
largest growth in terms of income and number of subscribers, was
achieved by internet where earnings rose by 50.4 percent to
JD21.2 million, and the number of customers soared by 55.6 percent
to 102.200 subscribers. Compared to the earnings of JD14.1 million
with 65,700 subscribers at the end of 2007.

Jordan generated JD100.3 million net profits after tax at the end
of last year, its best results ever. Capital expenditure reached JD55.8
million for the year end 2008, a decrease of 6.7 percent compared to the
JD59.8 million invested in 2007. However, despite being very prudent in
our investments generally, and given the world economic crisis, we were
compelled to invest heavily in our network to support the increasing
demand from our growing number of subscribers.

competitive edge through leadership in innovation

Jordan has achieved its growth as a direct result of the
dedicated efforts of our management, employees, as well as the
support of our shareholders, and by deploying groundbreaking
communications innovations in an intensely competitive marketplace
for telecommunications services. Our Technocentre, launched in
March 2008, has delivered cutting edge solutions and innovative
products not just for Jordan and beyond, supporting
investments elsewhere in the Middle East, Africa and Asia and we look
forward eagerly to bringing greater innovations to the market.

We believe that having the best, widest and strongest network is key to
being the best communications company, so we continued to
differentiate our businesses through network quality. We have upgraded
our backbone networks to increase the performance and reliability of
the vast amount of internet traffic that we carry. A fine example of the
results of infrastructure upgrades was the 8M internet speed that

Jordan kicked off in the Kingdom, which continues to play a
central role in our strategy of equipping as many Jordanians as possible
with rapid network access. To aid this we reduced the internet protocol
(IP) connectivity costs from 15 percent up to 52 percent for internet
providers, in line with the global trend of decreasing the cost of
providing services to internet service providers (ISPs) consequently
benefiting customers and end users.

Our network currently offers internet access to individuals homes,
businesses and government customers, steadily expanding its speed
and reach throughout the Kingdom. We also helped customers
remain connected to their work life, wherever and whenever, by
introducing “Business Everywhere”, a service that connects their
laptops over GPRS/EDGE, WiFi or ADSL services.

Our reliable wireless network has long been a source of customer loyalty,
and we have extended this competitive edge into other arenas, such as
the broadband offer from livebox for our mobile users, a state-of-the-art
technology from Jordan that brought in double play services
such as “Surf and Talk” and further advances towards triple play bringing
internet, Voice over IP and TV together known as “TV from . We
also launched the first of its kind roaming offer, and were the first to
launch the internationally acclaimed “iPhone” here in Jordan.

Moreover, we have again consolidated our position as an innovation
leader in mobile communications. The fact that we had over 1.76
million customers, grown within only seven years of operation, this

demonstrates how well our innovative mobile communications offers
are being received. We are sure that the mobile and internet
subscriber base will continue to grow with the performance
improvements we are planning in 2009.

Our efforts in the Jordanian competitive marketplace have diversified
our revenue base, provided new growth opportunities and created
shareholder value. Few companies are better positioned to benefit both
customers and shareholders than Jordan. In 2009, we will
continue to deliver the differentiated Jordan experience that will
build our competitive advantage and customer loyalty into the future.

eye on the community

Building on past years’ activities that reflected exceptional Corporate
Social Responsibility (CSR), Jordan continued to deliver real and
positive impact within the Jordanian society by investing more than JD2
million in CSR activities during 2008. Ranked amongst the top three
corporations in Jordan for our commitment to CSR, we have invested
more than JD15 million in the community since privatization started in
2000, and an average JD2.5 million per year since France
Telecom became the majority shareholder in 2006.

Our activities within the Jordanian society reflect our deep roots in the
communities we serve and our commitment to using our size, talent,
and technology to improve our local society. We take pride in the
magnitude and nature of the activities we support, and our
commitment to social development and improving the quality of life for
future generations is a mission we attack with the same kind of
consistency, clarity and accountability that we exhibit in achieving our
other performance objectives.

the future

The hard work of innovating is never finished, nor is the desire to be
the best in the business ever totally fulfilled. We will always have much
more to do, but our 2008 results show what concrete leadership can
accomplish when we stand united around big, ambitious goals, on a
strong foundation of rock-solid values and ethics.

With our good execution and sound financials, we have the
confidence to be able to control our destiny, even in uncertain
economic times. More broadly, we think our fundamental strength will
serve us well as we prepare for the next phase of growth in
communications. 2009 will bring us many challenges with multiple
players in the market, fiercer competition and even more demanding
customers. We are ready to face the challenge by maintaining the
same strategy of being the number one operator by offering
innovative and high quality products and services at reasonable
prices to every member of the community, and by putting the
customers at the heart of our business and the right people in the
right places to serve them.

| am confident that Jordan team will continue to produce
outstanding results for shareholders and customers in the years
ahead. To this end, | would like to thank our shareholders, Board of
Directors, our management team, our dedicated employees, and our
customers for their loyalty and commitment. Without their support
and confidence in Jordan, all of the above would have never
been achieved.

With greatest respect.

Mickael Ghossein
Chief Executive Officer

Jordan (Jordan Telecom Group)
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a peek into our milestones




best of

2003

For the first time in Orange Jordan's history
revenues went beyond the JD400 million mark
and beyond JD100 million mark in net profits.
Consolidated revenues for Orange  Jordan
edged up 0.9 percent in 2008, over the same
period of the year before reaching JD401.4
million compared to JD379.9 million.

Orange  Jordan demonstrated  exceptional
corporate citizenship, investing more than JD2
million in deep rooted community initiatives that
impacted the lives of thousands of families.
Again this year, Orange Jordan focused on
education, sustainable development, culture
and arts as its main axes of sponsorship.

Orange mobile became the only operator in the
country offering the revolutionary iPhone 3G, a
phone that combines a phone, an iPod and
intermet access into one small, lightweight
mobile handset.

Orange Jordan maintained its number one
market position  while its customer base
continued to grow and reached 2.52 million,
3.4 percent higher than it was at the end of 2007

Orange France Telecom's first Technocentre
outside Europe was formally launched in Jordan
in March 2008, demonstrating France Telecom
Group’s commitment to international innovation.

Orange internet successfully obtained an individual
license for voice telecom services. The numbering
range 08778x xxx is allocated for the Business
Intermet Voice service that will be provided via
Orange internet.




internet ADSL subscribers reached
over 102,200 million.

Jordan Telecom Group Wholesale launched
Bitstream, offering lower priced ADSL all
inclusive packages of ADSL access line and
internet connectivity, with higher download
capacity; all under one bill.

Jordan revamped seven main
shops in four regions, enhancing work
environment for staff and helping better serve
customers, and opened a VIP lounge in Abdoun
Mall to provide VIP customers with the best
quality of service.

Jordan opened a new shop in the
Jordanian Engineers Association as part of its
plan to expand its direct distribution network in
prime locations catering to all customer
segments.

internet fixes recurrent free set up fees on
ADSL, resulting in a major impact on the market
represented in 46% growth in subscriptions

Jordan Telecom Group exceeded its Wholesale
Unit objectives; revenues from incoming by 5%,
revenues from Transit by 3% and revenues from
selling capacity by 20% and doubled the sales
on the International IP capacity from 2165.5MB to
3932MB.

Jordan's ADSL provisioning project won
the best six sigma lean project for Q1, 2008
through the deployment of business improvement
programs and methodologies.

Jordan developed and implemented five
Quality Management Systems (QMS) for Home,
Personal and Enterprise, Jordan Shops
and Customer Care directorates; all receiving 1ISO
9001-2000 certificates.

Jordan received three awards in the
SAMENA Telecommunications Council award
ceremony, during the “Convergence to Jordan
2008”" summit,
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MIoN SUDSCINNEaErs




Because we understand the needs of our subscribers,
we make it our priority to offer products and services that
best suit their needs. We understand that smart
communication solutions are key for keeping the world
connected. We satisfy the notion that the world is a small
village, simply by the unique, well thought-out services
bouguet we offer.
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a year of consolidation

2008 was the year of consolidation where Orange Jordan
celebrated the fruits of its strategic transformation since
Orange became the sole commercial brand for the fixed,
mobile, internet and content services; aligning key
performance areas and repositioning Orange Jordan for long
term growth and success.

The Orange brand introduced in 2007 meant a new way of
working, new values, new services with the transformation
and consolidation, aiding Orange Jordan in delivering its
commitment to improve customer facing services, service
provisioning and fault handling; placing customers at the top
of its priorities, offering unmatched experiences, with staff well
trained to fulfill customer needs and exceed expectations by
communicating and offering first-class telecom solutions.

Orange Jordan continued to enjoy a competitive range of
telecom solutions and top quality services, due to the
extraordinary potential of the Orange brand and the expertise
of our strategic partner Orange France Telecom, the owner of
the Orange brand.

Consolidation of the integrated operator strategy was seen
in the streets with 50 shops across the Kingdom, as well as
the seven main shops outside of Amman being fully refitted
to meet the Orange intermational approach to serving
customers proving that a positive service environment
could bring positive actions, similar improvements saw the
expansion of Orange Jordan's direct distribution network, all
supported by a ‘virtual’ training experience to the shop
employees enabling simulated training on real case
transaction scenarios.

Further innovation will appear on door steps as Orange's
bus was fully refitted this year into a mobile shop with a
plan to reach many new areas offering solutions and
products for fixed, mobile, and internet users for the first
time in 2009.

Harmonization of a wide range of HR policies, tools, and
systems drove the enhancement of internal equity, retention
of key dynamic employees, and an increased sense of loyalty
and belonging.

With the consolidation and the devoted efforts of all employees
and management, Orange Jordan concluded 2008 with
remarkable success. As Orange Jordan continues to emerge
as a powerlul, effective, and innovative integrated operator, it is
committed to deliver both customer benefit and shareholder
value in the years to come.

na. "

integrated
shops across
the Kingdom
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future vision

Planning, insight, purpose, innovation, focus, enthusiasm, and action are all requirements for success. Orange Jordan epitomizes
these requirements. The management of Orange Jordan understands that big thinking and good planning precede great
success. This is how Orange Jordan achieved its distinction in the Jordanian market and around the world, and this is why
planning for the future constitutes an important part of our philosophy at Orange Jordan. Being the first to establish an integrated
offer and experience under the Orange brand, an experience that has now been copied by other operators in Jordan and in the
region, our media livebox and investment in the futuristic IPTV are considered as leaders and trend setters, a significant entry point

into the future of communications.

Clearly we do not only plan and think, we also execute. We deal not only in visions and ideas, but in implementation. We put new

thinking into practice, and we deliver our promises for the future.

In a globalized economy, where telecommunications play an
essential role in modemn life and consumers demand more
services every day, innovation is necessary, and innovation is
very much accessible at Oranoge Jordan, particularly due to
the establishment of the Orange Technocentre in Jordan last
year following great innovation in 2008 such as 8M, ADSL,
IPTV, and the internationally acclaimed iPhone.

Much of what we started in 2008 will be continued into 2009
and beyond. We are only at the start of our evolution. 2009
will be an exciting and invigorating year, as downloading
speed will be increasing continuously with a multitude of voice
services, multimedia services, work and entertainment. And
as wireless accessed technologies have expanded
consumer needs beyond basic voice into a new realm of
multiple senses of hear, see and do, these services will be
available over a single connection to the consumer’'s mobile
laptop to place voice calls, watch a movie, or engage in
interactive sessions.

Wireless broadband access solutions with high bandwidth
capacities are also in extreme demand in the telecom
industry. With expansion of these solutions, consumers will
find different ranges of content on the market to choose from.
The ranges will be more and more unlimited and they will suit
the specific needs of every customer. To name a few, there
will be education, e-Health, entertainment, and infotainment
solutions to satisfy specific needs with markets becoming
segment focused.

At Orange Jordan, we pride ourselves for seeing possibilities
before they become obvious. A Technology, Media and
Telecommunications park, the first of its kind in the Kingdom,
is among our plans for the future. Orange Jordan is also
investing in an information security office with up-to-date
processes to protect the data of Jordan’s commmercial sectors
and individuals at large, a commitment that we have affrmed
to His Majesty the King.

In 2009, we will do our best to exceed our customers’
expectations and to continue planning for the future. We will,
as always, stay committed to innovation, quality and all the
values that determine the distinction of Oranoe Jordan.
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exceeding customer expectations

S N JC
up-to-the-minute ¢
on and to deliver His Majesty

In September, Orange internet introduced “TV from Orange”,
an Internet Protocol based TV (IPTV) that delivers television
programming via a broadband connection like high speed
ADSL and offers fully interactive services with pause,
fast-forward, and rewind functionalities, as well as, Video on
Demand. By this launch, Orange Jordan became one of the
first telecom operators of the world to offer this service, placing
Jordan at the epicenter of innovation in the region.

Jrange internet has consistently led innovation into the
market over the years with 2008 reaching new heights with
“Surf and Talk”, livebox and the 8M internet speed, providing
subscribers with ADSL access and internet connectivity as
well as the ability to make local and international calls through
a voice over IP number.

Orange  Enterprise was  also the pioneer in  launching
‘Business Everywhere” through Orange Business Services.
This first-of-its-kind, service enables subscribers to stay in
touch with their businesses effectively and with high quality,
wherever and whenever, through connecting their laptops
over GPRS/EDGE, WiFi, or ADSL services.

Also last year, Orange mobile became the only operator in the
country offering the revolutionary iPhone 3G, a phone that
combines a phone, an iPod and intermet access into one
small, lightweight mobile phone.

A series of offers were also launched to benefit fixed line
users, such as: the free unlimited calls offer in the South
(Kerak, Tafileh, Maan), in an unprecedented initiative to
develop the usage of fixed lines in governorates with low
penetration.

Moreover, the year 2008 clearly established Orange
Jordan as the innovation leader in mobile services. In April,
Orange mobile launched the best value for money and widest
range of mobile intermet bundles, starting at just 99 piasters.
Later that year, messaging bundles were introduced along the
same principle of wide range and best value. In addition, full
flexibility between SMS and MMS credit was introduced and it
proved to be a tremendous success with Orange mobile
customers. This flexibility is still exclusive to Oranoe in Jordan.

Shortly afterwards, Orange mobile launched another exclusive
service called Notification on Reachability (NOR). This simple
and highly effective service helps customers stay in touch by
notifying the caller when the person she/he is trying to reach has
become available again.

Summer saw another Orange first to the region with prepaid
mobile customers being able to subscribe to Caller Line
[dentification Restriction (CLIR). Thanks to its extremely successiul
implementation of the TRC request to document all prepaid lines,
Orange was the first to launch this service for prepaid users.

Furthermore, Orange mobile launched a roaming retail offer
that changed the perception of high priced roaming
services. The offer enables subscribers to roam in nine
different destinations in the Middle East, Europe, Canada
and USA and receive all incoming calls for only 10p/min.
Also, Orange mobile launched the permanent International
Zoning offer dividing the world into only seven zones
providing a flat rate per zone, starting from as low as 7
piasters per minute. Another attractive offer was the “Hajj”
offer which allowed for free incoming calls while roaming in
KSA all day and night.

Catering to the Youth segment, Orange mobile launched a
bundle of increasingly attractive offers, such as the “keefo’
offer enabling subscribers to send 100 free text messages per
month to friends, in addition to the “friends” offer whereby for
a minimum monthly fee, subscribers can talk for free day and
night with five friends and family members.

Orange worked hard throughout 2008 to launch many
innovative products and services that give Orange Jordan a
competitive advantage. Among these efforts, Orange Jordan
improved the quality of its internet services, providing the
service via four redundant cable systems to prevent service
interruption, and launched all inclusive internet bundles with
reduced prices in one bill.

Additionally, Oranoe launched two discounted offers for IP
connectivity, decreasing the prices per MB from JD250 to
JD142 (43% reduction) within one year. Furthermore, it
launched the Bitstream 3 (IPstream) service with a discounted
offer to the market, enabling ISPs to sell the ADSL service end
to end in one-stop shops with more competitive packages.

The best is yet to come as Orange Jordan is preparing a
bundle of unparalleled products and services to meet all
customer needs, driving benefit to customers and a competitive
advantage to Orange Jordan.




one-to-one conversations with our customers,
listening and responding

With our customers sitting at the heart of everything we do,
2008 saw vast improvements in our service quality. We set
targets in how we deal with customers, implemented far
reaching training programmes and launched the on-line
ordering for fixed and intemet services. All our residential and
Small/Medium business customers can now order their fixed
and intemet telecom needs through the Orange Jordan ‘....
website. Customers no longer have to lose precious time by
gueuing in shops as they can be cared for by Orange Jordan
from their offices and homes by a trained and skilled team of
field sales and in short time.

As customers started to use the internet service provided by
Orange Jordan’'s website, Orange also launched fixed and
intermet call centers to help customers who wanted a
one-to-one relationship. This customer facing channel has
been providing a high level of differentiated care for all
residential, Small Office/Home Office (SOHO) and
Small/Medium Enterprises (SME) customers, dealing with
general inquiries, complaints and fault handing.

i-d

Many of the innovative services Orange Jordan introduced
during 2008 set new standards for Jordan in dealing with
customer service. During the year, high value levels of 90%
efficiency were recorded for dealing with postpaid customers
inquiries in addition to answering all calls with an average
waiting time of 31 seconds in the queue, an improved
efficiency rate increase of 59% compared to 2007 .

O0%
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partnerships and
agreements

witnessed many strategic and partnership agreements signed between Orange Jordan, and different business sectors, aimed at
providing the best solutions in the market and improving the every day lives of the citizens of Jordan.

Bringing connectivity to a wider user base, Orange Jordan
signed various interconnection agreements with Wi-tribe and
Metro Beam to enable the use of WiMax internet services and
pre-paid voice services for numerous cities across Jordan. A
further 15 similar interconnection agreements were approved
by the Telecom Regulatory Commission (TRC).

Working closely with the TRC, Orange intermet successfully
obtained an individual license, allocating the numbering range
08778x xxx for the Business Internet Voice service that will be
provided via Orange intermet. Orange  Jordan’'s  historic
connections with Government institutions and NGOs were
massively extended by Orange Enterprise in 2008 as Orange
Jordan enabled faster more efficient, cost effective private
data and voice communications through fixed, internet, leased
line, mobile, BlackBerry and IPVPN services as well as frame
relay, hosting and backbone protection. Benefiting from this
were the Ministry of Finance, Ministry of Agriculture, Ministry of
Culture, Greater Amman Municipality, Jordan Customs,
Executive Privatization Commission, JUNET, Municipalities for
Salt and Zarga, and UNRWA. Similar agreements were also

signed with major organizations and corporations including
Central Bank of Jordan, Amman Stock Exchange, Capital
Bank, Jordan Islamic Bank, Jordan Kuwait Bank, Ericsson,
The Housing Bank for Trade and Finance, Bank of Jordan,
Arab Jordan Investment Bank, Arab Potash Company, Jordan
Phosphate Mines Company, Silos and Supply Company, ART
media, and SEGCO.

Enabling these major agreements, Orange Jordan entered into
cooperation agreements with Space Telecom, the leading
company of telecommunications and security systems  for
commercial and govemmental institutions whereby Orange
Jordan will support, activate, and develop the telecommunication
systems for private and public entities in different areas of the
Kingdom.

Enhancing further its close cooperation with Jordan Engineers
Association, Orange Jordan extended the relationship by
broadening the line of offered services, members, employees
and visitors of the Association can now enjoy a wider number
of telecom services offered by Orange.,




Another important highlight was a franchisee agreement signed by Orange Jordan to increase and enhance its retail presence in
prime locations in Amman, an approach that will be expanded further in

2009

In working towards the launch of “TV from Orange” and in a
drive to give customers a range of quality programmes via the
IPTV and VoD services, Orange Jordan signed an agreement
with INTRACOM Telecom for the platform, and partnership
agreements with ART (Arab Radio and Television) for the
non-exclusive rights agreement for the produced, licensed,
copyrighted and redistributed content of ART; and also with
Orbit Productions for the non-exclusive rights agreement for
the produced, licensed, copyrighted and redistributed
content of mediagates video on demand content.

Supporting one of the largest security expos in the world,
Orange Jordan participated in SOFEX, held at Marka Airport,
enabling corporate customers and international journalists
and visitors to use Orange Wik, ADSL, livebox and fixed
services to connect to their home offices and relay news to
the news desks across the world.

Orange Jordan's approach to community revolves around
improving the lives of citizens today and tomorrow. In entering
into an agreement with Hoppecke (battery manufacturers) to
promote the recycling of old batteries, Orange Jordan can
now promote the safe dispose of old batteries in an
environmentally-friendly manner through the specialized
services of Hoppecke.
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a glance at our innovation

Our Technocentre offers state of the art
solutions. It is the nucleus that enables us
to connect the world., We make the furthest
comers of the globe just one phone call, or
email away.
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Amman Technocentre:

driving innovation and speeding up time

to market services

During his visit to Jordan in September 2007 as part of the
introduction of the Orange brand to the Kingdom, Didier
Lombard CEO and President of France Telecom Group
announced Orange Jordan's commitment to providing the
wider region with a dynamic Technocentre that would be a key
driver of innovation. Additionally, this prominent step underlined
the continuing, strong, and growing bilateral relations between
France and Jordan, and underpinned a fuffillment of His
Majesty King Abdullah’s vision for making Jordan an ICT hub.

In March 2008, under the kind patronage of His Excellency
Engineer Bassem Rousan, Minister of Information and
Communications Technology, Orange France Telecom
joined hands with Orange Jordan to inaugurate its first
Technocentre outside Europe. The aim of the centre in
Jordan is to serve as a principal access for all Orange
France Telecom eaffiiates in Africa, Middle East, and Asia
(AMEA region) that wished to acquire the high dedicated
innovation streams, including voice products and services,
portal and multimedia, broadband growth as well as Small
Office/Home Office (Soho)/SME services.




Located at Jordan's headquarters, the Technocentre
in 2008 delivered numerous innovative services and
products, and continues to work on many more such as:
voice services; colored ring back tones/Dandanah, voice
SMS and multiply Voice over IP or callers notification; plus
the broadband offers and services through the best
and most suitable technology. Sohos and SMEs also
benefited from the Technocentre with segmented
innovations and distinctive features, such as business
livebox and fleet management.

The newly opened Technocentre brought together researchers,
marketing specialists and network engineers with the aim of
designing and marketing new products for the entire

France Telecom affiiates. In introducing new products and
services, the Technocentre work depends on the “3 Partners”
culture, which includes the “Marketing Partner Team” that
leads the product global development, the “Development
Partner Team” that leads the product technical development,
as well as the “Implementation Partner Team” that leads the
product integration to the network.

In a country that is geographically closer to, and has a real
understanding of issues facing emerging AMEA markets; it is
best placed to cater to the needs of these countries in
enjoying genuine ground-breaking services within the least
possible timeframe, best cost and top quality. It is visible proof
of the leading and pioneering role that a telecom operator
such as Jordan can commit in exceeding the
boarders of the Kingdom to reach out to the region.







million JD on

We believe that this community has
supported us, and it is these community
members that have contributed to the
success we reflect in our finances. It is
only fair for us to give back to the very
community that had given us so much.
This notion has inspired us to practice our
CSR convictions.
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our commitment to sustainable
development and community interaction
2008 highlights

o =

The management of Orange Jordan believes that Orange
Jordan is accountable not only for communication services
and financial performance but also for the impact of its
activities on the Jordanian society. As a good corporate
citizen, Orange Jordan has established business goals
compatible with sustainable development, seeking to
reconcile growth and competitiveness while integrating the
commitment to social development and improving the quality
of life for future generations. Through the Jordan Telecom
Group Foundation, the corporate social responsibility arm of
Orange Jordan, we launched a huge number of initiatives in
2008, sponsoring projects, activities and campaigns, working
with the local community and corresponding to the priorities
of the country and the royal vision.

As in every vyear, Orange Jordan exhibited active and
constructive contribution in the community. Through a joint
project with the Orange Foundation (France Telecom Group),
Orange Jordan started implementing the agreement it had
signed with the Jordan River Foundation adopting Rasoun, a
remote village situated within the Ajloun Governate, to support
educational, health and social reform activities in the village.
And for the 4" year running, Orange Jordan renewed its
partnership with Tkiyet Um Ali supporting its Ramadan
campaign ftitled, "I have a dream, my dream is possible",
providing food parcels to 685 families in different parts of the
Kingdom.

Additionally, Orange Jordan contributed to the Goodwill
campaign for the 71 successive year, to help poor families in
different areas under the Jordanian Hashemite Fund for
Human Development, granting financial assistance,
scholarships, and income—generating projects to
underprivileged citizens in the Kingdom as well as creating
and operating a mobile clinic for these citizens. And under Her
Majesty Queen Rania’s initiative aimed at preventing domestic

violence “Family support line 110", Orange Jordan provided
two free hotlines with fixed and mobile numbers, offering three
main services; specialized consulting, psychological
guidance and support, and diverting extreme cases to
partner companies for further assistance.

Giving more to the community, Orange Jordan joined the
Jordanian Environment Society in its "Clean Up The World"
campaign in Dibbin Forest, where 300 volunteers from
Orange Jordan contributed in cleaning the nature reserve
from visitor waste. Also, Orange Jordan sponsored yet again
Al Ghad'’s initiative to distribute CDs of the Holy Qur'an and
the biography of Prophet Mohammad during Ramadan.

Working to eliminate the barriers that prevent people from
receiving a better education, Orange Jordan sponsored
initiatives and projects to enable all people to learn, share,
and interact, catering for the wellbeing and development of
the students and youth of the Kingdom. Among its efforts to
provide Jordan's youth with the tools needed to excel in
Jordan's competitive corporate  arena, Orange  Jordan
sponsored the Queen Rania Center for Entrepreneurship
(QRCE) for the 3 year running, as well as Her Majesty Queen
Rania’'s National Entrepreneurship Competition, held by the
QRCE, with the objective of assisting Jordanian university
students form long lasting profit-generating businesses.
Orange Jordan also sponsored the "Ethics" Campaign at the
University of Jordan, and the “Anti Drugs” campaign in
Jordan, in addition to the annual Spring Fling for universities.

Furthermore, Orange Jordan launched a plan to support the
seven schools in the INJAZ School Adoption project, improving
the schools' environment and facilities and providing training
courses to the students by volunteering employees from
Orange Jordan. In recognition of their efforts, Orange Jordan
honored 43 of its staff members who took part in this project.



In response to Her Majesty Queen Rania Al Abdullah's
initiative, the first of its kind, serving a bid to provide a better
educational environment for school students, Oranoge Jordan
sponsored four public schools within the Madrasati initiative.
Orange Jordan and the Orange Foundation (France Telecom
Group) signed an agreement with the Jordan River Foundation
(JRF), whereby Orange Jordan will grant JD 500.000 to
support the Madrasati initiative, over the next five years.

Also among its efforts to empower the promising generation to
delve into the world of IT and the internet, Orange Jordan
participated in the Information Technology, Adaptation and
Innovation Camp, assisting in raising IT and intermet awareness
among participants. Orange Jordan also rewarded the
Kingdom's top ten Tawjihi students with laptops and
broadband connections.

Orange Jordan also sponsored the three-day Jordan Job
Fair and Training Expo 2008, by providing WiFi services and
establishing a media and services centre equipped
with computers, printers and faxes as well as other
telecommunications devices serving the media,
participants and visitors. In the Job Fair, Human Resources
representatives of Orange Jordan guided fresh graduates on
how to fill in job application forms and later employed a large
number of graduates who submitted their job applications.
Orange Jordan also provided its WiF services at the
Investment and Real Estate Expo 2008.

Orange Jordan also participated in the SOFEX exhibition,
where the Enterprise Business Unit offered many services to
corporate customers such as WiFi, ADSL, livebox, and fixed
line, offering good telecommunication services to corporate
customers and journalists to assist them in following up their

businesses and news.

Support of women and sports was evident in Orange Jordan's
activities in 2008. Orange Jordan supported The Intermational
Women's Forum, by sponsoring the Second Leadership
Enhancement and Mentoring Program  (LEMP-I), supporting
promising and potential Jordanian women leaders working in the
Information and Communications Technology sector.

Orange Jordan also sponsored the International Table Tennis
Championship for the disabled, with players from 12 countries.
And in cooperation with the Abu Nseir Sports Club, Orange
Jordan sponsored the 39 Arab Wresting Clubs
Championship, in addition to sponsoring Al Baga’a Club and
for the third year running, the Jordan Youth football Club.

Moreover, Orange Jordan's employees participated in the
15" Annual Dead Sea Ultra Marathon supporting the
Neurological patients in Jordan. The Marathon is the main
fundraising event for the Society for Care of Neurological
Patients, which provides medical aid and covers the costs of
necessary surgeries for the needy.

In 2008, Orange Jordan participated in supporting and
encouraging the cultural and art movement in the country.
Orange Jordan sponsored the Fuheis 18" Festival titled
"Jordan, History and Culture", bringing in a wide array of
singers, music and folklore troupes, poetry readings, theater,
and art shows from Jordan and the Middle East.

Back by popular demand in 2008, the Orange Summer
Carmnival hit the road again with rising stars Hussein Salman,
Ahmed Abanda, Amer Khuffash and Saad Abu Tayeh,
appearing in Karak, East Amman, Zarga and Agaba;
attracting tremendous crowds and bringing enjoyment to all.

Demonstrating the strong relationship and effective
cooperation between Jordan and France, Orange Jordan
sponsored for the second consecutive year, street camivals
organized by the French Cultural Center celebrating spring,
in addition to the French Cultural Week in Agaba organized
by the Department for Culture and Cooperation of the
French Embassy. Under the sponsorships of the cultural
activities of the French Cultural Center, Orange Jordan
sponsored the classical music concert titled "Amman
Wears Its Classical Color”. It also sponsored the charity gala
dinner, organized by the National Music Conservatory prior
to the launch of the Middle East Institute for Music Therapy,
the first of its kind in the region.
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harmonization and development of a productive workplace

After implementing the concept of the integrated operator in
late 2007; 2008 was the year for harmonizing all policies,
tools and systems to enhance intermal equity, retain
employees and increase their loyalty and sense of belonging.

The new harmonized compensation and benefits policies
sitting alongside interational standard human resources
policies established a balance between the interests of
Jordan and the rights of employees. They are all
up-to-date policies, efficient and cost-effective, easier to
manage and administer and meet employee's needs.

improved HR operations

With the increased need to improve, simplify and better
control HR functions, HR corporate services
redesigned most of its functions. Manpower Planning was
improved so that Jordan’s target headcount was
identified at the beginning of the year based on business
needs and according to KPIs and when a complete activity
was transferred from one unit to another, the headcount
would also change accordingly.

New testing rules were set for recruitment, measuring
English skills, IQ and personality to filter internal and external
candidates. And despite the current world economic
conditions, Jordan’s management decided to
continue investing in its human capital by granting qualified
employees an above average annual salary increase.

Furthermore, the Competency Development Directorate
delivered an extensive training program with 4,194 employees
receiving skills, coaching or mentoring guidance, with an
average of 3.86 training days per employee.

In the second half of 2008, HR corporate services
implemented the Management School and Leadership Model
where most of the managers and directors attended four
sessions, tailored by the School, based on e-learning training
and half-day workshops. The Leadership Model, which is a
model of management for France Telecom, is
designed to equip Jordan's managers with the right set
of competencies, to excel as managers of the 271st century.

improvement of HR tools

HR corporate services implemented new tools to help
reduce paper work and speed up processes and work flow. Time
attendance terminals were made available in our major buildings,
covering amost 2,000 employees. Also, new flexible time
attendance rules were set whereby working hours start daily at
8:00 am with flexibility until 9:00 am, provided that working hours
are not less than eight hours per day.

Jordan successfully completed implementing the
latest release of Oracle e-Business Suite; Oracle R12. With
this, Jordan became the first integrated telecom
operator in the Middle East and among the first in the world to
implement this system. The new system has enabled top
management to have one, quick, easy and centralized source
of data of their teams and for all Jordan’s employees.

The new HR portal was launched in early 2008. It is the most
important feature of the intranet site and is accountable for
answering about 50% of employees' inquiries and needs
immediately, simplifying and speeding up routine procedures
and providing staff with significant benefits while acting as an
effective communication tool between all staff and HR.

To further reduce time consuming activities, a new

HR Call Center was launched in 2008 and is now
accountable to answering around 30% of employees'
inquires.



extending new benefits for all employees

Orange Jordan's management has taken several solid steps
to help its employees face their financial difficulties; in
particular by taking over a portion of the financial burden from
employees who have children with special needs.

In a step to acknowledge employee contribution to Orange
Jordan's development and strong position in the Jordanian
market, Orange Jordan management dedicated ten
scholarships to the children of employees, covering university
credit hours, registration fees, books and other educational
expenses for four years taking into consideration the
employee’s years of experience and employment grade, in
addition to the employee's performance and number of
children.

provident fund elections

As part of its policy to involve employees in decision making,
Orange Jordan's provident fund elections for 2008 ended
successiully and three winners were elected to represent all
employees from Corporate Services, [TN and Business Units.

The innovative and improved Orange HR corporate services
practices applied played a central role in the success of
Orange Jordan during 2008 and set the tone for the future.
A workplace that offers a productive work environment is an
infinite goal for Orange Jordan, as the management believes
that well-compensated and happy employees reflect a
positive spirit at work, consequently positively impacting the
general interests of Orange  Jordan.  Therefore,  the
continued development of state of the art HR practices for
the benefit of all employees will remain a significant priority
for the coming years.
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This year has been a great one in terms of numbers. We had made
strides within a world fueled by economic challenges, and it is only
with thanks to our team, and our supportive client base that we were
able to eam profits when the world was struck by obstacles.




net profit




2008 financial highlights

overview:

2008 marked another successful year for Jordan Telecom
Group, as our revenue crossed for the first time the JD400
million mark. Jordan Telecom Group’s performance is still on a
progressive platform and route even under the tough
competitive environment prevailing within the telecom market
in Jordan. As we go forward, we are confident that our
strategies and strengths will enable us to take advantage of
future opportunities. Our confidence is derived from our
customers, shareholders, and dedicated employees who all
believe in Jordan Telecom Group and our offerings.

Jordan Telecom Group maintains a high level of transparency
and disclosure in keeping its shareholders informed of all

significant events, forming a trusting relationship between the
Group and its shareholders is a key element to the
progression of Jordan Telecom Group. It is our responsibility
to provide our shareholders with honest and accurate
information about our financial position.

Jordan Telecom Group has a solid financial position as well as
high cash flows and profits. These results and our strong
financial position have enabled us to continue to give high
returns to our shareholders, without impacting our investment
in growth, reflecting sound financial management. As a resullt,
we are pleased to set out here our financial and non-financial
results for 2008.

consolidated financial and statistical highlights

Presented below is a summary of the consolidated data for 2008, against 2007

income statement data

(MJD) 2008 2007 Change %

Revenues 401.4 397.9 0.9%
Operating Expenses

Cost of services 136.8 135.0 1.3%
Selling and distribution expenses 37.2 39.4 5.5)%
Administration expenses 27.7 33.0 (16.1)%
Government revenue share 12.7 13.9 (8.6)%
Brand fees 5.3 2.6 103.8%
Management fees 3.2 3.7 (13.5)%
Total Operating expenses 222.9 227.6 (2.0)%
Profit from operations (EBITDA)* 178.5 170.3 4.8%
EBITDA margin 44.5% 42.8% 3.9%
Depreciation, amortization and impairment (56.2) (63.9) 4.3%
Net foreign exchange differences, Finance costs, Finance revenues and other income 17.8 14.8 20.3%
Other fees (2.9) (8.4) (14.7)%
Profit before Income tax 137.2 127.8 7.3%
Income tax (87.9) (34.1) 11.1%
Profit for the year 99.3 93.7 5.9%
Attribute to:

Equity holders of parent 100.3 94.5 6.1%
Minority interest (1.0) 0.8) 25.0%
Profit margin 24.9% 23.7% 51%
Earnings per share 0.401 0.378 6.1%
Weighted average number of shares (million shares) 250 250 0.0%

* The actual EBITDA is JD173.6 million in year 2007, and JD183.2 million in year 2008, however the EBITDA as shown above in
our financial statements as JD170.3 million in 2007, and JD178.5 million in 2008 for financial presentations purposes only, since
the exit packages offered to our employees are classified as part of our general and administrative expenses.
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summary of balance sheet data

(MJD) 2008 2007 Change %

Assets

Total Current assets 423.2 406.6 41%
Property, plant and equipment 236.2 239.7 (1.5) %
Other non-current assets 16.7 18.3 (8.7)%
Total non-current assets 252.9 258.0 (2.0)%
Total assets 676.1 664.6 1.7%
Liabilities and equity

Total current liabilities 210.4 206.1 2.1%
Total non-current liabilities 49.9 47.0 6.2%
Total Equity 415.8 411.5 1.0%
Total liabilities and equity 676.1 664.6 1.7%

summary of cash flow statement

Net cash from operating activities 152.0 167.8 9.4)%
Net cash (used in) investment activities (87.6) (46.9) (19.8)%
Net cash (used in) financing activities (95.9) (86.9) 10.3%
Net increase in cash and cash equivalent 18.5 34.0 (45.6)%
Cash and cash equivalents 341.9 323.4 5.7%

financial ratio analysis

Profitability ratios

Return on Total assets (ROI) 14.96% 14.98% 0.1)%
Return on Total equity 24.2% 23.2% 4.3%
Liquidity ratios

Current ratio 2.01 1.97 1.9%
Cash ratio 1.63 1.57 3.6%
Leverage ratios

Total Liability to equity ratio 62.6% 61.5% 1.8%
Interest — Bearing debt ratio* 7.5% 7.7% (3.00%
Total Debt ratio™ 38.5% 38.1% 1.1%
Assets Coverage ratio*** 90.8% 94.6% (4.1)%
Assets management ratio

Total Assets Turnover ratio 59.9% 63.1% (5.1)%
Fixed Assets Turnover ratio 168.7% 169.3% (0.3)%
Total Capital Turnover ratio 89.3% 89.2% 0.1%
Growth ratios

Dividends per share (JD) 0.40 0.38 5.3%
Dividends payout ratio 99.7% 101.3% (1.6)%
Dividends Yield ratio 8.3% 6.8% 22.1%
Valuation ratios

Book value per share 1.66 1.65 1.1%
Market to Book value ratio 2.90 3.41 (15.1)%

Price — Earning ratio 12.0 14.9 (19.2)%
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revenues

The Group’s revenues grew marginally by 0.9% to reach
JD401.4 million in 2008 compared with JD397.9 million in
2007. This increment came as an outcome of growth
withessed by all of the Group's segments except for the
fixed line segment, where its revenue (pre inter-company
eliminations) recorded a slight decrease of 0.3%, totaling
JD242.8 million by the end of 2008; while, mobile revenues
grew by 1.9% reaching JD187.0 milion in 2008 against
JD183.5 million in the previous year. The Data segment also
generated JD21.2 milion as revenues by the end of 2008,
representing a substantial increase of 50.3% against the
previous year.

operating expenses

The term Operating Expenses (OPEX) means the cost of
services, selling and distribution expenses, administration
expenses, government revenue share, brand fees and
management fees.

The Group managed to optimize OPEX through effective cost
control to report a 2.7% decrease to reach JD222.9 million in
2008 compared to JD227.6 million in 2007

The main component of operating expenses was cost of
services, which included interconnection fees paid to
operators of other telecommunications networks, certain
license fees, technical costs such as network operating and
maintenance expenses, expenses related to technical
personnel and additionally, cost of SIM cards, prepaid scratch
cards and the cost of subsidized handsets.

cost of services registered a 1.3% increase, reaching
JD136.8 milion in the year 2008, compared to 2007. This
increase was heavily pushed by the higher interconnection
cost from mobile segment due to higher traffic volume as well
as higher transmission costs from the data segment.

selling and distribution expenses decreased by 5.5% to reach
JD37.2 million in the year 2008, compared to JD39.4 million
in the year 2007.

administration expenses decreased by 16.1% to reach JD
27.7 million in the year 2008, compared to JD 33.0 million in
the year 2007.

2007

M revenues [ OPEX EBITDA

government revenue share equals 10% of net revenue that
Orange mobile is required to pay to the Telecommunications
Regulatory Commission pursuant to the mobile license
agreement.

Government revenue share reached JD12.7 milion in the
year 2008, compared to JD13.9 million in the year 2007,
showing a decrease of 8.5%.

brand fees correspond to 1.6% of operating revenues that
Jordan Telecom Group is required to pay to Orange for
using the Orange brand in all Jordan Telecom Group
subsidiaries. It was around JD5.3 million in the year 2008,
compared to JD2.6 million in 2007.

management fees represent what the Group is required to
pay to France Telecom pursuant to the Business Support
Agreement. Management fees of the Group decreased by
13.5% to reach JD3.2 million in the year 2008, compared to
JD3.7 million in the year 2007

EBITDA

Eamings Before Interest, Tax, Depreciation and Amortization
(EBITDA) consist of sales of services less operating
expenses.

The increased efficiency and cost optimization strategies that
Jordan Telecom Group enforced, impacted the EBITDA
positively, showing a 5.5% increase from JD173.2 million in
the year 2007, to reach JD183.2 million in the year 2008;
however the EBITDA will be shown in our financial statements
as JD170.3 million in 2007, and JD178.5 million in 2008 for
financial presentations purposes only, since the exit packages
offered to our employees is classified as part of our general
and administrative expenses.

The EBITDA margin for the Group increased to reach 44.5%
at year end 2008, from 42.8% for the same period last year.
This came as a result of the JD3.5 milion increase in
revenues and the decrease in OPEX by JD4.7 million.

2008

M revenues [ OPEX [1 EBITDA




depreciation, amortization and impairment

Consolidated depreciation, amortization and impairment
expense, increased by 4.3% in the year 2008, reaching
JD56.2 million compared to JD53.9 million in the year 2007

net foreign exchange differences

Consolidated net foreign exchange differences consist of
changes in valuations of deposits and loans arising from
changes in foreign exchange rates. For the year 2008, they
recorded a 2233.3% increase from JDO.03 million in the year
2007 to JDO.7 million in the year 2008.

finance costs

Consolidated finance costs consist of the interest and other
charges, which is paid on the Group’s financial indebtedness.
Finance costs decreased by 0.9% to reach JD2.17 million in
the year 2008, from JD2.19 million in the year 2007.

finance revenues

Consolidated finance revenues consist of revenues eamed
on cash deposits in various currencies. Finance revenues
increased by 11.3% reaching JD18.7 million in the year 2008
from JD16.8 million in the year 2007.

other income

Other income consists of gains and losses on dispositions of
fixed assets and other miscellaneous income. Other income
was in 2008 around JDO.6 million gains opposed to JDO.2
million in the year 2007, showing a 200.0% increase.

other fees

Jordan Telecom Group is subject to the Jordanian universities
fees, scientific research and vocational training fees and
vocational and technical training fund fees. The Jordanian
universities fees are calculated as 1.0% of profit before
income tax, while the other fees are equal to 1.0% of our net
profit available for distribution. The Group’s other fees for the
year 2008 were JD2.9 million compared to JD3.4 million for
the year 2007.

income tax

Jordan Telecom Group is subject to corporate income tax
at a rate of 25% on a non consolidated basis; in the year
2008 the Group reported JD37.9 million as income tax,
with an increase of 11.1% from year 2007 in which it was
JD34.1 million.,

profit for the year

Jordan Telecom Group generated JD100.3 million as net
profit after tax for the year 2008, with a remarkable increase of
6.1% compared to JD94.5 million in the year 2007

minority interest

JD(1.0) million represents Lightspeed partners’ share (49%) of
the yearly loss or profit.

liquidity and capital resources

The primary source of liquidity is net cash from Operating
Activities. For the year 2008, our net cash from operating
activities decreased by 9.4%, to JD152.0 milion as
compared to JD167.8 million for the year 2007, mainly
affected by the higher tax paid.

Net cash used in Investment Activities withessed a decrease
by 20.0%, where it reached JD37.6 million in the year 2008
from JD46.9 million in the year 2007.

For the year 2008, our net cash used in Financing Activities
reached JD95.9 milion compared to JD86.9 million in the
year 2007, chiefly driven by the elevated dividends that were
paid to shareholders for year 2007 .

free cash flow

Is the difference between net cash from operating activities
and net cash used in investing activities. The free cash flow in
the year 2008 reached JD114.4 million compared to
JD120.8 million in the year 2007, with a decrease by 5.3%.

cash and cash equivalent

Cash and cash equivalent also witnessed a significant
improvement and reached JD341.9 million in the year 2008,
compared to JD323.4 million in the year 2007, revealing a
5.7% growth.

capital expenditures
Capital expenditures for the year 2008 decreased by 6.7%,

reporting JD55.8 milion against JD59.8 million in the year
2007.
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group subscribers

The growth in the Group's subscriber base has largely
contributed to its impressive results. The number of Jordan
Telecom Group total subscribers climbed by 3.4% to reach
2,621.1 (Klines) in year 2008 compared to 2,437.0 (K lines)
in year 2007 .

llustrated below is the breakdown of the Group’s subscribers
per entity.

[ fixed line communication
[ mobile communication

B data communication

2,621.1 2,437.0
2008 2007

human resources

Jordan Telecom Group is proceeding in its efforts towards
achieving optimal levels conceming the number of
employees, which dropped by 6.2% from 2,686 in the year
2007 to0 2,520 in the year 2008.

staff efficiency

Consequently, the Group's efficiency indicators improved
positively in the year 2008, as revenues per employee
increased by 7.5% posting JD159.2 thousand in the year
2008 over JD148.1 thousand in the year 2007. This growth
was generated from the dual effect of higher revenues and
reduced staffing levels.

Also, the number of lines per employee jumped to 1,000 lines
in the year 2008, showing an increase of 10.2% against the
year 2007, where it reached 907.3 lines at that time in the
year 2007. The boost was affected by the growth in number
of lines that coincided with the drop in staff.

[ | number of lines per employee

B evenue per employee (thousands JD)
1,000
I :
2008 2007



segment analysis

Presented below are operational results for each business segments of Jordan Telecom Group.

| fixed line communication (Orange fixed)
B mobile communication (Orange mobile)

| data communication (Orange intermet, e-dimension and Lightspeed)

The following table presents sales of services, operating expenses and EBITDA by business segment for the periods indicated:

(MJD) 2008 2007 Change %

Revenues

Fixed line Communication
Mobile Communication
Data Communication
Intercompany

Total revenues
Operating expenses
Fixed line Communication
Mobile Communication
Data Communication
Intercompany

Total operating expenses
EBITDA

Fixed line Communication
Mobile Communication
Data Communication

Total EBITDA*

242.8 243.5 (0.3)%
187.0 183.5 1.9%
21.2 14.1 50.3%
(49.5) (43.2) 14.6%
401.4 397.9 0.9%
135.4 142.2 (4.8)%
119.4 115.3 3.6%
17.6 13.3 32.3%
(49.5) (43.2) 14.6%
222.9 227.6 2.1)%
107.4 101.2 6.1%
67.6 68.2 (0.9)%
35 0.9 288.9%
178.5 170.3 4.8%

* The actual EBITDA is JD173.6 million in the year 2007 and JD183.2 million in the year 2008; however the EBITDA as shown
above in the Group’s financial statements as JD170.3 million in 2007 and JD178.5 million in 2008 for financial presentations
purposes only, since the exit packages offered to employees are classified as part of general and administrative expenses.

fixed line communication
backdrop of vigorous competition

Fixed line segment's service is the Group’s largest business
segment and it currently dominates more than 49.9% of total
Group revenues. Four years after the opening of the market to
competition, Jordan Telecom Group still holds about 98%
market share, with competition on international traffic to and
out of Jordan.

revenues

The fixed line segment’s revenues dropped by 0.3% in year
2008, to reach JD242.8 million against JD243.5 million in
year 2007. The fixed revenues remained essentially stable
thanks to the strong performance of the wholesale and data
businesses that compensated the drop in voice revenues.

The following table points up a detailed analysis regarding revenues from the group’s fixed line segment:

Traffic revenues
Connection, subscription and others
Leased Lines and Other Data

Total revenues

124.1 136.6 9.1)%
57.8 59.4 2.7)%
60.9 475 28.2%

242.8 243.5 (0.3)%
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traffic revenues

Traffic revenues consist of all revenues generated from
outgoing calls (local, national, internet, mobile and international)
and all revenues from incoming calls (mobile or interational).
It is the main component of fixed revenues, representing
51.1% of fixed line revenues. The year 2008 showed a
justifiable decrease of 9.1% in the traffic revenues to reach
JD124.1 million compared with the JD136.6 million achieved
in 2007

connection, subscription, and others

In the fixed line segment, sales of services from
connections and subscriptions consist of revenues from
monthly subscription fees, one-time connection fees, and
other tailored supplementary services fees. Others
include telex and telegraph services along with value
added and supplementary services such as premium
services “0900" telephone numbers, 1212 Directory
Services, prepaid calling cards, and our toll free “Call Free”
0800 number service.

Connection, subscription and other revenues reached
JD57.8 million in the year 2008, compared to JD59.4 million
in the year 2007.

Orange fixed chart evolution is illustrated below:

B PSTN (business, residential and PPT lines)
I ADSL, leased lines and frame relay

5568.5

2008 2007

The total number of fixed lines increased by 0.5% in 2008. It
stood at around 663.4 K lines at the end of year 2008, thanks
to strong ADSL growth (fuelled by the Group’s new Bitstream
offerings in Q4) and sustained retention efforts on the PSTN,
with the controlled introduction of unlimited concept and the
launch of the Pro range of products.

leased line and other data services

Posted revenue of JD60.9 milion in the year 2008 from
JD47.5 milion in the year 2007, show a 28.2% growth. This
was achieved essentially by the impressive growth in ADSL
revenues and the growth in leased lines, justified by the
increasing demand for high speed broadband services by
governmental and business customers. In addition to that, the
growth in ISPs’ revenues mainly attributed to the increased
usage of such services also contributed.



operating expenses

Fixed line segment operating expenses decreased by 4.8% as a result of Jordan Telecom Group’'s OPEX reduction programs.

llustrated below are detailed analyses of the fixed line segment operating expenses and percentage changes for the periods

indicated:

Cost of Services
Selling and Administration expenses
Brand and management fees

Total Fixed line Communication operating expenses

cost of services. Cost of services for the Group’s fixed line
voice and data service segment consists of interconnection
fees paid to operators of other telecommunications networks
and expenses related to technical personnel, together with
satelite and cable expenses, network operating and
maintenance expenses, the operating license and spectrum
license fees payable to the Telecommunications Regulatory
Commission pursuant to the PSTN License Agreement, fees
paid to municipalities for rights of way for the Group’s network
and certain other expenses. Cost of services decreased by
2.3% in the year 2008, to reach JD93.7 million from JD95.9
million in year 2007

selling and administrative expenses. Seling expenses for the
Group’'s fixed line segment consist of advertising and
marketing expenses, provisions for bad debts, biling and
distribution costs, advertising and promotion costs and
marketing staff salaries. Administration expenses consist of
information technology, finance and human resources
expenses. Selling and administrative expenses for the fixed
line decreased by 13.7% from JD43.1 million in the year
2007, to reach JD37.2 million in year 2008.

brand and management fees. The Brand and management
fees showed a 40.6% increase in year 2008, to reach JD4.5
million in the year 2008 from JD3.2 million in year 2007

EBITDA

By the end of 2008, Eamings Before Interest, Tax,
Depreciation and Amortization (EBITDA) showed a significant
increase, reaching JD112.1 milion in the year 2008, over
JD104.5 million in the year 2007. However the EBITDA will
be shown in the Group’s financial statements as JD101.2
million in 2007 and JD107.4 million in 2008, for financial
presentations purposes only, since the exit packages offered
to employees is classified as part of general and
administrative expenses.

As a result, EBITDA margin in 2008, increased significantly to
reach 44.2% compared with 41.6% in year 2007 .

93.7 95.9 (2.3)%
37.2 43.1 (13.7)%
45 3.2 40.6%
135.4 142.2 (4.8)%

mobile communication
a key contributor to growth

The Group’'s mobile communication segment consists of the
mobile communication products and services offered by
Orange mobile, which was registered first on September 18,
1999. With an aim to build a new, highly advanced, mobile
communication network to serve the Kingdom. Orange mobile
began commercial operations in September, 2000. It is ranked
as the number two provider of mobile services in Jordan. The
competition emerged with the entrance of other mobile
operators resulting in renewed and intense price competition.

revenues

Revenues in the Group’'s mobile communication segment
consist of traffic revenues (both incoming and outgoing),
roaming revenue, connection, and subscription charges,
value added services, equipment sales and discounts.
Mobile communication has generated revenues of JD187.0
million in year 2008, growing by 1.9% when compared to the
year 2007. The growth was achieved thanks to the Group’s
focus on innovation and value added services.
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Here are the details of the mobile communication revenues:

(YNID)) 2008 2007 Change %

Revenues
Traffic revenues
Other mobile revenues

Total mobile communication revenues

traffic revenues consist of sales of services earned in
connection with incoming and outgoing traffic carried on the
Orange mobile network. Traffic revenue varies depending on
the total number of subscribers, traffic volume, tariffs, and the
mix of prepaid and postpaid subscribers. Total traffic revenue
decreased by 2.3%, reaching JD151.5 million in the year
2008 against JD155.9 million in the year 2007.

The following charts represent the numbers of mobile
communication subscribers:

I postpaid [ prepaid - total subscribers
100% — 2000
80% - — 1600

| 1200
60% 17555 1,711.2

| 800
40% -

| 400
20% -

0
0% — .

2008

2007

151.5 155.9 (2.3)%
5.5 27.6 28.6%
187.0 183.5 1.9%
I postpaid [ prepaid
1.755.5 1.711.2

2008

2007



Orange mobile pursued the growth in its subscriber base by
2.6%, although the market witnessed an increase in
competition in the year 2008, to reach 1,755.5 K subscribers
in 2008 compared to 1,711.2 K subscribers in the year 2007
Orange mobile has exerted extensive efforts to attract new
customers by introducing distinguished new offers, and by
consistently providing high quality services. Orange mobile
prepaid subscribers represent 93.2% of its total subscribers
in the year 2008, compared to 93.6% in the year 2007, while
the postpaid proportion of total subscribers increased to
6.8% in year 2008, from 6.4% in the year 2007 .

operating expenses

Other mobile revenues. Other mobile revenues consist of
roaming revenues, connection and subscription charges,
value added services and equipment sales. They also include
upfront discounts that Orange mobile offers distributors as an
incentive to increase sales of services. Other mobile revenues
increased in the year 2008, reaching JD35.5 million, as
opposed to JD27.6 million in the year 2007. This major uplift
came from the increase in value added services and the
increase in subscription charges, as a result from the
increase in postpaid subscriber base.

Mobile segment recorded JD119.4 million as operating expenses in the year 2008, compared to JD115.3 million in the year

2007, showing a 3.6% increase.

The operating expenses of the mobile communication segment are presented in details in the table below:

(MJD) 2008 2007 Change %

Cost of Services
Selling and Administration expenses
Government revenue share, Branding and management fees

Total mobile communication operating expenses

cost of services. In the mobile communication segment, cost
of services consists of expenses relating to the cost of
subsidized handsets, interconnection fees paid to operators
of other telecommunications networks, expenses related to
technical personnel, network operating and maintenance
expenses, the operating license and spectrum license fees
payable to the Telecommunications Regulatory Commission
pursuant to Orange mobile’s License Agreement and fees
relating to SIM cards and prepaid scratch cards and network.

Cost of services in the Group’s mobile communication
segment posted an increase of 8.7% in the year 2008, to
stand at JD79.9 milion compared to JD73.5 milion in the
year 2007,

selling and administration expenses. In the Group’s mobile
communication segment, seling and administration
expenses consist primarily of advertising and marketing
expenses, provisions for bad debts, staff and consulting
costs, billing and distribution costs, and commissions paid
to the distributors of Orange mobile’s products. Selling and
administration expenses reached JD23.1 million in the year
2008 over JD25.1 million in the year 2007, showing a
decrease of 7.9%.

79.9 735 8.7%
23.1 25.1 (7.9)%
16.4 16.7 (1.8)%
119.4 115.3 3.6%

government revenue share, branding and management fees.
In Group’s mobile communication segment, Government
revenue share fees consist of the revenue share that Orange
mobile is required to pay to the Telecommunications
Regulatory Commission annually under the Mobile License
Agreement, equal to 10.0% of Orange mobile’s net revenue.
Branding fees equal to 1.6% of operating revenues that
Orange mobile is required to pay to Orange for using the
Orange brand, and the management fees are what Orange
mobile pays to France Telecom pursuant to the Business
Support Agreement, consisting of a fixed sum plus an
incentive bonus of 30% of the fixed sum if certain targets are
met at the end of the year.

Government revenue share, Branding and management fees
decreased by 1.8% in 2008, to reach JD16.4 million against
JD16.7 million in the year 2007
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EBITDA

Orange mobile's EBITDA decreased by 0.9% in 2008 to
JD67.6 million, implying an EBITDA margin of 36.1% in year
2008, compared to JDE8.2 milion in the year 2007 and
37.2% as EBITDA margin. The decrease in EBITDA margin
reflects the efforts made to reduce commercial expenses.

data communication

The Group Data communication segment consists of the
international data services and ISP services provided by
Orange internet, Lightspeed (Bahrain), and the Internet
content provider services provided by e-dimension.

Orange intemet is the leading internet service provider in
Jordan. In 2001, the Group acquired Global One
Communications (Jordan) Ltd. The Data communication
segment entered into a Brand License Agreement with
Orange intemet Interactive, fully owned by France Telecom.
Pursuant to this agreement, France Telecom will be paid a fee
equal to 1.0% of the gross revenue of the ISP service
revenue. Orange internet provides various services such as
prepaid and postpaid interet dial-up, and the 090007000
internet dialup service —whereby a customer connects to the
internet without a subscription or a prepaid card. The charge
will appear on the customers regular PSTN line invoice by
Jordan Telecom Group, corporate internet leased lines, ADSL
service for residential and corporate, web-hosting and
mail-hosting solutions, intemet roaming through dialup and
wireless internet  (WiFi) connectivity at airports  and
cafes/restaurants in Jordan. The WiFi service is based on

revenues

prepaid cards concept. At the end of 2008, Orange internet
started providing the newly launched ADSL Bitstream
services, by which its customers can now apply for a unified
billing service for their ADSL product.

e-dimension was established in December 2000. It is a
company for Digital Development of Data and introduces new
advanced e-solutions to the market. It also offers an array of
services from basic web development to specialized high end
PSP (Payment Service Provider) service, ICP (Internet
Content Provider) service, and ICDN (Internet Content
Delivery Network) technology.

Lightspeed Communications is Bahrain's first alternative fixed
line telecommunications operator, offering value added and
innovative services for residential and business customers.
On April 161 2007, Lightspeed Communications entered into
a major partnership with Jordan Telecom Group to launch
innovative services in Bahrain such as bundled broadband
services for the residential, small and medium enterprises,
and the corporate sector, as well as providing prepaid cards
telephony services.

In the synopsis that follows, the comparison combines the results of operations of Orange intermnet, e-dimension and Lightspeed

for the years 2008 and 2007

(MJD) 2008 2007 Change %

Revenues

ISP services and content
International data service
Lightspeed revenues

Total data communication revenues

17.5 11.3 54.8%
2.5 2.4 4.2%
1.2 0.44 172.7%

21.2 14.1 50.4%



Data communication sales of services increased by 50.4% to
reach JD21.2 million in the year 2008 compared to JD14.1
million in the year 2007, due to the 54.8% increase in ISP
services, and the 172.7% increase in Lightspeed revenues.
The increase in ISP sales of services was due to the increase
in the intermet usage in Jordan.

ISP services and content increased by 54.8% to reach
JD17.5 million in the year 2008, from JD11.3 million in year
2007, due to the increasing demand on ADSL services which
provide internet connectivity at high speeds, and the
increasing awareness of the interet, which is supported by
Government sponsored initiatives, such as the ‘PC @ Every
Home” initiative as well as a drop in bandwidth costs that
directly impacted the end user prices.

Sales of services from international data services increased
by 4.2% to reach JD2.5 million in the year 2008, compared to
JD2.4 million in the year 2007, due to increasing sales of
international IPVPN services to multinational customers.

Orange intemet remained the leading ISP provider in Jordan
during 2008, and was able to expand its subscriber base by
55.6% where it reached 102.2K subscribers, up from 65.7K
subscribers in the year 2007. Orange internet provides
services 1o residential customers on a postpaid and prepaid
basis, in additon to faster and higher quality data
communications services, at reduced prices.

operating expenses

Operating expenses stood at JD17.6 million in the year 2008,
posting an increase of 32.3% over 2007, which stood at
JD13.3 million. This was led by the 36.6% increase in cost of
services, impacted by the boost in sales of services.

The operating expenses of the data communication segment are presented in details in the table below:

Cost of Services
Selling and Administration expenses
Government revenue share, Branding and management fees

Total data communications operating expenses

cost of services for data communication in the year 2008
increased by 36.6%, reaching JD12.7 milion compared to
JD9.3 million in the year 2007, mainly driven by the boost in
revenues.

seling and administrative expenses reached JD4.5 million in
the year 2008 compared to JD3.6 million in the year 2007,
revealing an increase by 25.0%.

government revenues share; branding and management fees
in the year 2008 had a significant increase by 25.0%.

12.7 36.6%
4.5 3.6 25.0%
0.5 0.4 25.0%

17.6 13.3 32.3%

EBITDA

EBITDA in the data communication segments posted JD3.5
million in the year 2008, a 288.9% increase compared to
JD0.9 in 2007.

EBITDA margin stood at 16.5% in the year 2008 as opposed
t0 6.4% in 2007, showing an increase of 10.71 points.
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disclosure schedule report pursuant to Jordan
securities commission instructions for the year 2008

1. the services rendered by Jordan Telecom

M Fixed telephone service B Supplementary services

B ADSL service | Directory services

| Call free service | Frame relay

B | eased line service Il Contact center services

W Telex and telegraph services I Video conferencing

I P connectivity service Il Bundled services (voice + data)
W International calls W Wholesale services

Company's locations and number of employees of each location:

Headquarter offices, Jabal Amman, First Circle, City Center Building, P.O. Box 1689, Amman 11118 Jordan.

No. of locations No. of employees

Head Quarters 1 498
Amman 75 1,205
Ajloun 12 6
Irbid 60 186
Jarash 14 11
Al-Mafraq 39 26
Al-Balg'a 25 34
Madaba 10 28
Al-Zarga 20 63
Al-Agaba 16 35
Al-Karak 39 81
Ma'an 24 28
Al-Tafilah 18 15
Total 353 2,206

- the amount of capital investment in 2008 for Jordan Telecom was (JD22,900,318) and for Jordan Telecom Group was (JD 55,8083,643)

2. subsidiaries

All Subsidiaries Headquarter offices, Jabal Amman 15t Circle, City Center, Building, P.O.Box 1689 Amman 11118 Jordan, except Headquarters offices
for Lightspeed Communication W.L.L. Manama, Kingdom of Bahrain P.O.Box 18681.

Name of the subsidiary Nature of business | Capital JD | Equity % | No. of Emp.

Petra Jordanian Mobile Telecommunication GSM operator 70,000,000 100%

Co. Ltd. (Orange mobile)

Jordan Data Communication Co, Ltd. ISP 750,000 100% 45
(Orange internet)

Dimension Company for Digital Development ~ Content 1,000,000 100% 0
of Data Ltd.*

Lightspeed Communication W.L.L Telecom and Internet 4,183,000 51% 40

* Dimensions employees became part of Jordan Communications company staff
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3. a. members of the Board of Directors

I Dr. Shabib Ammari (Chairman)

Dr. Shabib Ammari is the Chairman of the Board of Directors.
He has held this position since January 2000, originally
representing the Government of Jordan. Dr. Ammari was
re-elected as the Chairman of the board of Jordan in
June 2006, representing France Telecom Group.

Dr. Ammari is a Board Member of Arab Jordan Investment
Bank, Darat Holdings (PLC), and he is also on the board of
trustees at Princess Sumaya University for Technology.

Dr. Ammari holds a PhD in Economics (1980) from the
University of Southern California (USA), where he was a
senior lecturer until 1985.

[ Mr. Marc Rennard (Vice Chairman)

Mr. Marc Rennard is the Vice Chairman of the Board of
Directors. He is also the Executive Vice President International
of France Telecom, in charge of Africa, the Middle
East and Asia since 2006. He has also been the Chairman,
and the Board Member of several intemational fixed, mobile
and internet subsidiaries of France Telecom since
2004. He was formerly the Vice President of International
Operations at the International Division of France Telecom.
Prior to that, he was the Chairman and Chief Executive Officer
of UNI2 Telecommunications Operator, a France Telecom
subsidiary in Spain (2003/2004). Before that, Mr. Rennard
was the Deputy Managing Director of TDF (1996/2002),
Chairman of TDF Video Service (1996/2002), Chairman of
TDF Cable (1992/1996 and 2001/2003), and Commercial
Director of TDF (1992/1996). Previously, he was CEO of
SMA, a major ski resort in the French Alps.

Mr. Rennard graduated from EM Lyon (France), and holds a
Postgraduate Degree in Management Science.

B Mr. Hugues de Verdalle
Mr. de Verdalle is a Member of the Board of Directors. He is
also the Manager of Subsidiary Financing and Treasury at
France Telecom. He has held several positions in
France Telecom including Group Financing and
Financial Control. Prior to that, Mr. de Verdalle worked
between 1990-1995 at Sofinasia, a consulting and
investment company, before moving to become an
Investment Manager in DEG, a German Investment and
Development Bank. Mr. de Verdalle graduated from Sciences
Po. Paris and holds a MA in Political Sciences